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FREQUENTIE

Bron: Analysis of Kantar Global Cross-Media database (151 campaigns)
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Bron: Total studies Brand & Sales Lift MeMo? a Kantar company x AHRMS 2020-2024 (NL)
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Bron: Total studies Brand & Sales Lift MeMo? a Kantar company x AHRMS 2020-2024 (NL)



Retail Media r ]
@ Services ‘

BLUEPRINT

1. CONTEXT

|

2. BEREIK, BRAND & SALES
3. MEDIA PLANNING |

4. EYE CANDY




Plan eerst de ATL kanalen
daarna AH Retail Media

+5%

Brand lift
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de basis van merk- & sales impact
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Bron: Analysis of Kantar Global Cross-Media database (151 campaigns)
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Bron: Analysis of Kantar Global Cross-Media database (151 campaigns)



Qs as content aan op het platform
voor de hoogste uplift
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Bron: Kantar crossmedia studies (223 studies)
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Ingrediénten

Aantal personen

De ingr s
ectieve :
reatles | Actiegericht (conversie)

Eenvoud: max 4 cues

Visual Power: Snel aandacht grijpen

Merkconsistent (branding)

Sterk contrast (uiting & context)

Duidelijke CTA, plaatsing bovenaan

Product prominent

Tekst <15 woorden
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Start met ATL, daarna Retail Media (POS)

4+ instore 3-4 DOOH 3+ Online
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www.ahmediaservices.nl
retailmediaservices@ah.nl


http://www.ahmediaservices.nl/
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