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Let’s meet.

Director Commerce Head of Analytics
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bol. Retail Media

Bol(d) transitions

Media

Webshop Marketplace Advertising platform
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bol. Retail Media

€ billion
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bol. Retail Media

€ billion
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bol. Retail Media

Retail mediais outpacing
the total ad market growth

Total Ad Market Retail Media
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bol. Retail Media

Growth in Retail Media driven by Onsite,
Social Commerce, and Offsite

% of Brands Increasing Retail Media Budget per ad format (2024 vs 2023)

Retailer Onsite ads 68%

Social Commerce 59%

Offsite (w Retailer data) 53%

Marketing Co-op 31%

Source: |AB Europe



bol. Retail Media

Media buyers are shifting budgets away
from linear TV in favour of retail media

Channels from which existing budgets are being shifted to retail media

Linear TV

Traditional advertising
Programmatic Advertising
Display Advertising

Print Advertising
Connected TV
Other

Source: |IAB Europe



azon, X, Microsoft Ad

Google, AM
Practices Ruled Ilegal Under EU

Privacy Law

bublished May 16,2025 | g Fiona Jackson

dvertising is the focus of this legal battle.
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bol. Retail Media

Advertising effectiveness is highest when it
performs 2 jobs: performance and branding

The benefits of doing both

The Brand Advantage

Median revenue ROl increase when moving
from a performance strategy to a mixed approach

Performance strategy Equity strategy Performance & equity

[t's not brand + performance
[t's brand x performance

40( The Performance Penalty
() Median revenue ROI decrease when moving

from a mixed to a performance strategy
Source: Analytic Partners ROl Genome
Brand equity is a measure of the strength of
consumer attachment to a brand or the associations

consumers have with it, and the ease with which these
come to mind when a consumer is ready to buy.

Source: WARC “The Multiplier Effect”
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#1 Retail platform in NL & BE

Highest advertising equity of all platforms in NL*

Advertising Equity: metric based on overall receptivity and attitudes
towards advertising on media channels and media brands

o =

bol
Twitch
Snap
Amazon
NU.nl
Google
TikTok
X
Spotify
FB

Consumersrate Bol less intrusive, more relevant, and
trustworthy compared to other online platforms**

*Source: Kantar Media Reactions 2023 Netherlands; **Source: Total studies Brand & Sales Lift Memo2/Kantar X bol Retail Media 2024-2025 (NL)






bol. Retail Media

The #1retail platform in NL & BE

13.7M

Customersin NL & BE

112M

Visits per month

47TM

Items for sale

74.8%

Reach per Month*

*Source: NMO Online; Reach in Netherlands across audience 6+ in May 2025

Highest
Reach

In e-commerce market

Most

Loved
Retail Brand 2023

Highest
Engagement

On social media
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bol. Retail Media

Building brands with bol Retail Media

Awareness Create

Touch ] de !

Consideration Influence

Tell [ b demand

Conversion
Convert

Sell @ demand




bol. Retail Media

Building brands with bol Retail Media

¢

Create
demand

Bol activations

g0 LEGO @ & Volgen

De Bol X LEGO The Botanical bloe...

Eenspeaker
voor elk interieur
met JBL

Branded Display



bol. Retail Media

Building brands with bol Retail Media

Consideration

&

Branded Shelves

Influence
demand

Brand Activation Page

Creators for Brands



bol. Retail Media

Building brands with bol Retail Media

Sponsored Products

Conversion
Convert

@ demand




bol. Retail Media

Campaign Resultsin Standardized

Near Real Time

R Insightinto long-Term

Campaign details
<]

measurements

Is retail media exposure driving
the brand’s objectives*2

W involved 370%  o%o7es  cizness 2usie = bol Retail Media
invol
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bol. Retail Media

-BOL RETAIL MEDIA NORMS- M COST PER EFFECT
AVERAGE BRAND KPIs

Bol Retail Media ads
drive top to bottom
funnel growth

AVERAGE LIFT BRM

PURCHASE INTENT

>

BRAND PREFERENCE

BOL: WEB/APP

BRAND CONSIDERATION

BRAND IMAGE

PRODUCT AWARENESS

SPONTANEOUS BRAND AWARENESS

> » > >

AIDED BRAND AWARENESS

€0,77
PRODUCT CONSIDERATION

NON EXPOSED >35% more cost-efficient
compared to other
media*

’!

Source: Total studies Brand Lift MeMo? a Kantar company x bol Retail Media 2024-2025(NL)




Does anyone know the
name of this product...
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Visibility in the awareness
and consideration phase

Campaigns per phase

Touch

N

Tell

Consideration

(i

Sell

Conversion

©3

Onsite - Video

Offsite - APTO

Direct mail

Brand Activation Page

Social

Onsite & In app

Sponsored Products
Always On

Onsite & In app

Top Banners

App push
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PHILIPS OneUp

Vaarwel dweil,
hallo OneUp

Eindelijk
een echt sc
vloer

MacBook Pro







Ecowell
Ecowel MAO3L wet dry vacuum - stofzuigen en
dweilen tegelijk - 28 minuten bedrijfstijd - 8 kPA

i - basisstation met zelfreiniging - edge-...

149;
[ 23800 (D
Je bespaart 38%

isniveau: 7: ebruil ninuut

Maak kennis met de Ecowell MAO3 vioerreiniger, jouw
ideale hulpmiddel voor een efficiénte en grondige...

s
Ecowell

Ecowell MAOAL wet dry vacuum - stofzuigen en
dweilen tegelijk - 30 minuten bedrijfstijd - 12 kPA
i basisstation met iniging - edge-...

veau uil 30 minuut

Maak kennis met de Ecowell MAO4 vioerreiniger, jouw
ideale hulpmiddel voor een efficiénte en grondige...

Philips
Philips OneUp Elektrische Dweil 3000 series
XV3101/01 - Dweilsysteem - Vioerreiniger - Vuil water
opzuigen -1 stand - 50min dweilen - Geen emmer...

Vaarwel Dweil, Hallo OneUp. Sneller, Schoner zonder

Emmer. Eindelijk een echt schone vioer met de Philips...

Op voorraad |
Voor 23:59 uur besteld,

morgenin huis @

Branded funnel analysis

All customer journeys (PDP views) in the ‘vloerreiniger’ category

Verkoop door OOTB
Wat je kan verwachten

169;
Involved

Share of shopper
journeys were
OneUp was involved

18900 ()
Je bespaart 11%

Op voorraad |

[ —— ]

morgen in huis ®

Verkoop door QOTB
Wat je kan verwachten

| opveorraad | Select
Voor 23:58 uurt Id,

morgen in huis @

Verkoop door bol

Not involved

Customer journeys
without a single
PDP view for OneUp

SR KIESKEURIG.NL
\an 2025

Accessoires

Vergelijk




Philips - Generation Customer Demographics (%) - Orders in Vloerreiniger

35%

30%

25%

20%

15%

10%

5%

0%

26.0%

Baby Boomers

1946-1964

31.5%

Gen X
1965-1979

32.0%

Millennials

1980-1996

9.0%

Gen Z
1997-2012

1.4%

]
Other






How many search terms are
there for the word OneUp?




Before you go...

Join us at the BRM Awards

Send us your case to take part

This is your chance to showcase
your work, inspire the industry and
maybe even take home a trophy.

Come and celebrate the best in retail
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