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EDIT CHART DATA

1 Click with the right mouse button on the chart
and choose ‘Edit data’.

Change chart type

Edit data

WANT TO KNOW MORE?
Go to the instruction slide ‘VIDEO INSTRUCTIONS’.
You’ll find it at the beginning of the presentation
or insert it via ‘Home’ > ‘New Slide’.

INSERT/FORMAT A CHART

1 If necessary, delete the existing chart
by using the ‘Backspace key’. Click on
the pictogram to insert a new chart
(see example below).

2 Select the preferred chart
and click on  ‘Insert’.

Insert

3 When you want to change the lay-out of the 
chart, select the preferred part of the chart and 
go to the tab ‘Format’.

Format
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Retail media is outpacing 
the total ad market growth

6.1% 22.1%

Total Ad Market Retail Media
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31%

53%

59%

68%

Marketing Co-op

Offsite (w Retailer data)

Social Commerce

Retailer Onsite ads

% of Brands Increasing Retail Media Budget per ad format (2024 vs 2023)

Growth in Retail Media driven by Onsite,     
Social Commerce, and Offsite

Source: IAB Europe
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Media buyers are shifting budgets away 

from linear TV in favour of retail media

A blue text on a black background

Description automatically 

52%

48%

45%

45%

32%

16%

16%

Linear TV

Traditional advertising

Programmatic Advertising

Display Advertising

Print Advertising

Connected TV

Other

Channels from which existing budgets are being shifted to retail media

Source: IAB Europe

52% of buyers are shifting 
budgets to retail media



The beginning 
of a new era







Advertising effectiveness is highest when it 
performs 2 jobs: performance and branding 

Source: WARC “The Multiplier Effect”
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It’s not brand + performance

It’s brand x performance





Highly 
receptive 
audience



Moodboard with images

INSERT/EDIT AN IMAGE

WANT TO KNOW MORE?
Go to the instruction slide ‘VIDEO INSTRUCTIONS’.
You’ll find it at the beginning of the presentation
or insert it via ‘Home’ > ‘New Slide’.

1 If necessary, delete the existing image
by using the ‘Backspace key’. Click on
the pictogram to insert a new image
(see example below).

2 Select the preferred image
and click on  ‘Insert’.

Insert

3 Click with the right mouse button on the image 
and choose ‘Send to back’.

4 To scale or drag the image, go to the tab 
‘Picture Tools - Format’ and click on
the button ‘Crop’. Scale the image itself with
the spheres and scale the image frame with 
the brackets.

Crop

Send to front

Send to back

Highest advertising equity of all platforms in NL*

#1 Retail platform in NL & BE

Consumers rate Bol less intrusive, more relevant, and 
trustworthy compared to other online platforms**
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Advertising Equity: metric based on overall receptivity and attitudes 
towards advertising on media channels and media brands

*Source: Kantar Media Reactions 2023 Netherlands; **Source: Total studies Brand & Sales Lift Memo2/Kantar X bol Retail Media 2024-2025 (NL)
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Moodboard with images
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‘Picture Tools - Format’ and click on
the button ‘Crop’. Scale the image itself with
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Crop

Send to front
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The #1 retail platform in NL & BE

13.7 M
Customers in NL & BE 

112M
Visits per month

47M
Items for sale

74.8%
Reach per Month*

Highest 
Reach 
In e-commerce market

Most 
Loved
Retail Brand 2023

Highest 
Engagement
On social media 

76%

24%
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*Source: NMO Online; Reach in Netherlands across audience 6+ in May 2025



Broad brand 
safe reach

Insights for 
rich media 

planning

Highly 
receptive 
audience





Building brands with bol Retail Media
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Building brands with bol Retail Media
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Awareness

Consideration

Conversion

Create
demand

Convert 
demand

Influence
demand

Touch

Sell

Tell

Bol activations

Branded Display 



Building brands with bol Retail Media
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Branded Shelves

Brand Activation Page

Creators for Brands



Building brands with bol Retail Media
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Sponsored Products



Measure, learn, optimise…

Insights into Long-Term Impact

Zoektren ds b ij bol

Brand x

brand  x wasdrog er

Share of VoiceBrand Funnel

Brand x

Branded Search

Campaign Results in 
Near Real Time

Insight into long-Term 

Zoektren ds bij bol

Brand 
x

brand  x 
wasdroger

Share of VoiceBrand Funnel

Brand 
x

Branded Search

Standardized 
measurements
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Don’t just trust our word
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Does anyone know the
name of this product…



Philips

0,0
hits 2024

OneUp?



Philips

0,0
hits 2024

OneUp?





© Versuni Holding B.V.

Full Funnel Activation in total CDJ and focus on customer 
visibility & conversion with Retail Media

Product

Distribution

Web & 
Content

Campaign 

Purchase  

Support & 
Service



Consideration



Vaarwel dweil, Hallo OneUp

van PHILIPS

Conversion



Branded funnel analysis 
All customer journeys (PDP views) in  the ‘vloerreiniger’ category

60%
40%

Not involved
Customer journeys 

without a single 
PDP view for OneUp

Involved
Share of shopper 

journeys were 
OneUp was involved
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Philips – Generation Customer Demographics (%) – Orders in Vloerreiniger



Philips

0,0
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How many search terms are 
there for the word OneUp?



BOL.COM LAYOUT

Image (cut-out bottom right #1)

USE ADDITIONAL THEME COLOURS
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bol
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SecondaryPrimary

Utilize the additional accent colors? 

Select object(s) on slide using left mouse button, 
and then choose 'Eyedropper' under the 'Shape Fill' 
tab and click on one of the accent colors below.

INSERT/EDIT AN IMAGE

WANT TO KNOW MORE?
Go to the instruction slide ‘VIDEO INSTRUCTIONS’.
You’ll find it at the beginning of the presentation
or insert it via ‘Home’ > ‘New Slide’.

1 If necessary, delete the existing image
by using the ‘Backspace key’. Click on
the pictogram to insert a new image
(see example below).

2 Select the preferred image
and click on  ‘Insert’.

Insert

3 Click with the right mouse button on the image 
and choose ‘Send to back’.

4 To scale or drag the image, go to the tab 
‘Picture Tools - Format’ and click on
the button ‘Crop’. Scale the image itself with
the spheres and scale the image frame with 
the brackets.

Crop

Send to front

Send to back

Before you go…

Join us at the BRM Awards
Send us your case to take part

This is your chance to showcase 

your work, inspire the industry and 

maybe even take home a trophy.

Come and celebrate the best in retail



BOL.COM LAYOUT

Thank 
you all!
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